
A ZINE FOR CREATIVES
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Creative Angst is a zine that provides emotional 
and practical guidance to creatives struggling 

the pressures to perform.

   03 E-mail 101
professional e-mail.          10 Everything is a 
Networking Opportunity Inspiring apho-
risms to get you making the right connections.
          12 Inspiring Inanimates A collection 
of beloved objects that inspire creatives to get 
out of bed and start creating.

WHAT IS  CREATIVE ANGST?

WHAT’S INSIDE?
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BONNIE CHEUNG, Art Director

 

BONNIE CHEUNG: 
I have these toy cars 
that I’ve owned since I 
was a kid. They’re three 
miniature plastic cars, 
one blue, one silver and 
one orange. As soon as I 

of vision, I try to 
remember what it was 
like being a kid and 
thinking without limits.

PATRICK SILVERIO: 
One item that sticks 

my grandfather gave to 
me before he went to 
prison. He had it made 
in his old hood back in 
the Philippines, called 

knives (or balisongs in 
Tagalog) were invented. 
I think of my grandfather’s 

heirloom that symbol-
izes the passing down 
of culture and legacy 
between generations. 
To me, it conjures feelings 
of cultural identity and 
heritage. 

In Eddie Huang’s book 
Double Cup Love, he 
writes about when he 
went to China to reconcile 
his cultural identity as 
an American-born Chinese 
person. The takeaway is 
that although he wasn’t 
born in “the motherland”, 
a lot of the the way he 

was raised, the way he 
thinks, and the way he 
lives his life is still 
inherently Chinese.

As a Canadian-born Filipino 
person, I grew up think-
ing about my identity in 
a similar way. Of being 
twice-removed from 
things, where I feel 
like I’m not “Filipino 
enough” since I was born 
in Canada, but I’m also 
not “Canadian enough” 
since my background is 
Filipino. I now embrace 
the grey intersectional 
nature in things, but 
it was always something 
I thought a lot about 
growing up.

PATRICK SILVERIO, Senior Account Manager

 

We asked seven 
creatives to describe 
an object in their 
life that sparks 
motivation. 
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A camera of any kind has 
always been a critical 
tool in my creative 
discovery. Long before 
I was ever hired as a 
photographer I found a 
camera to be a beautiful 
tool for archiving the 
world around me. Flipping 
through a catalogue of 
images reminds me of 
the depth and breadth 
of ways that creativity 
can manifest. While over 
time the format of the 
camera has changed from 
point & shoot to DSLR, 
macbook photobooth to 
iphone, screenshots to 
disposable camera, the 
inspiration I derive 
from it remains the same.

ALEX CIRKA:
Looking at or holding a 
red tiger’s eye gemstone 
helps me transcend creative
hurdles. Disconnecting
from digital tools and 
screens is the best 
way to re-center and 
reground my creative 
thinking.

NOURHAN HESHAM:
Usually when I’m in a 
deadline hell of my own 
making. Once my mug is 

to write as many words 
as there is liquid in the 
mug. It keeps me on track, 
like I’m playing a compet-
itive game with myself.

JESSICA WU:
This mahjong tile comes 
from a set I brought all 
the way from my grandpar-
ent’s basement in Edmonton 
to my apartment in Toronto. 
This little tile grounds 
me and reminds me of the 
kind of work I want to put 
into the world.

It has taken me years 
to reconcile the twisted 
relationship I have with 
my culture and I am still 
in the process of reclaim-
ing it. I want to create 
work that documents this 
journey of self explora-
tion that becomes a larger 
cultural discovery anyone 
can relate to.

Kenya Barris (Black-ish 
Showrunner) once said: 
“All you can do is try 
and tell the most honest 
version of your story”. 
This tile reminds me what 
my story is, where I came 
from, what it has taken to 
get here, and how far I 
still have to go. It rep-
resents the purpose 
for what I create. 

MARVIN LAU:
That object, as bland as 
it may be, is my note-
book. As someone who 
grew up with ADHD, my 
ability to create was 
often limited to my or-
ganization. When I made 
the conscious choice to 
take organization more 
seriously I found myself 
more free than ever cre-
atively. Now when I use 
my notebook it acts as 
both a functional device 
and a totem of possibility.
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